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Brand Manager
Planning and
Marketing

Having raised the level of performance and profitability of organizations In diverse sectors
through expert alignment with branding and marketing management strategies and innovative
sales methods , | am writingto offer your companymore than 10 years of experience in
development, thought andcreativity .Leading promotional campaigns for promotional brands
and stimulating salesThrough my experience in companies, various business sectors and
lifestyle, | have the administrative ability andexperience in sellingand marketing to millennials ,
Z and W As an effective marketing and development managerwith a reputation for increasing
sales and exposure to target audiences, | am confident in my abilities to deliver superior results
for your company as a brand .and marketing manager

A visionary leader who uses ‘“infout-of-the-box” strategies to spark ideas that generate

sustainable growthOldest years of experience managing a team of leading companies and the
ability to buildtrust between employers and employeesMy roles in the past ranged from Director
,of Purchasing, DevelopmentMarketing and Brand Managementin the Kingdom of Saudi Arabia
Saudi Arabia, and the regional marketing development manager has achieved important results
through two years The improvements sparked remarkable progress in the marketing process in
the short and strategic terms as well | analyzed competitors and outperformed them, and
developed staff to be leaders who make a difference in the future

sincerely
Haitham Mahmoud
Riyadh, Saudi Arabia



Haitham Mahmoud

Brand Manager
planning and marketing

personal information

Date of birth: 01/01/1983

Egyptian nationality

Phone number +966545760639
Haitham.Mahmoud@live.com : E-mail address
Location: Riyadh - Kingdom of Saudi Arabia
Igama: Transferable lgama

Driving License: Holds a Saudi driving license

profile account

| am a marketing developer, brand manager, creator, leader, and trainer. | spent 10 years in the
Saudi market as a brand manager and marketing and development manager for companies and
e-shops, and | achieved remarkable achievements that reached hundreds of millions of sales in
just 24 months

work experience

Naseel Company
Riyadh, Saudi Arabia
Brand Developer From 10-2021 to 06-2022

e The brand is engaged in the retail sale of natural honey and through e-commerce channels

e Develop marketing plans that enhance brand awareness and increase customer loyalty

e Develop a slogan for products, and research consumers' preferences and attitudes about
products or services to identify trends and patterns in purchasing behaviour

e Manage all aspects of a brand's identity, including its visual appearance and nhame
recognition, and develop marketing materials such as boxes, advertisements, and product
labels

¢ Manage advertising event campaigns for brands by developing concepts, selecting
influencers, negotiating prices, and monitoring results

e Monitor competitor activities and respond to appropriate action, such as introducing a new
product to compete with a competitor or changing prices to better compete with competitor
offerings
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Aromatic Families of Perfume devices
Riyadh, Saudi Arabia
Marketing Developer from 06-2020 to 10-2021

The brand operates in home and corporate fragrances and perfumes

Market Needs Analysis To assess customer needs, analyze new market trends, and
business opportunities

Analyze past performance of groups, categories and campaigns to improve marketing
effectiveness and return on investment (ROI).

Evaluate product usage and developments in target markets.

Develop and manage market research plans, develop customer loyalty plans for target
markets.

Develop strategies for local marketing campaigns, and brand communication
Implement customer acquisition and retention strategies to improve customer loyalty.
Review marketing measures to enhance programmed strategies, product offerings and
business competitiveness.

Dokhoon Emirates Perfumes
Riyadh, Saudi Arabia
Digital Marketing Manager from 01-2020 to 06-2020

The brand manufactures and sells luxury perfumes through exhibitions and the website
Design and oversee all aspects of our digital marketing department including marketing
database, email and display advertising campaigns.

Develop and monitor campaign budgets.

Planning and managing our social media platforms, preparing accurate reports on the
overall performance of our marketing campaign.

Coordinate with advertising and media experts to improve marketing results.

Learn about the latest trends and technologies affecting our industry.

BIOHAZARS SOLUTIONS INNOVATORS LLC (BIOSI)
Riyadh, Saudi Arabia
Strategic Marketing and Sales Manager from 01-2019 to 01-2020

The company works in the field of medical waste solutions in the environmenta sector
and under the supervision of the Ministry of Health

Determining the organization's marketing objectives and striving to achieve them in order
to ensure profitability

Develop appropriate plans related to all promotional activities for the organization's
services

Implementation of marketing plans, with the need to develop them in a manner that
maintains the prominent position of the establishment and enhances its ability to compete.
Monitor all marketing and e-marketing activities with the aim of reducing errors and
correcting deviations

Conducting studies before the process of developing pricing strategies, as this is done by
developing the best possible strategy to achieve the highest percentage of profits.



Al Mumayaz Medical Clinics
Riyadh, Saudi Arabia
Marketing Manager from 01-2018 to 01-2019

Medical clinics in the field of dentistry, dermatology and cosmetology

Develop appropriate plans related to all activities related to the promotion of the medical
services of the institution

Developing the operations of the marketing team and seeking to obtain the best marketing
opportunities for the organization, as this is done by analyzing the basic factors, including
physical or technological factors.

Gathering information about customers and competitors, analyzing data and making
decisions.

Dima and RadwanDental Clinics
Riyadh, Saudi Arabia
Marketing Manager from 12-2016 to 11-2017

Medical clinics in the field of dentistry and implantology

Determining the objectives of the monetary and insurance marketing institution and striving
to implement them to ensure the achievement of the objective

Develop appropriate plans related to all seasons, and promotions for the medical services
of the institution

Monitor all marketing and e-marketing activities with the aim of reducing errors and
correcting deviations

Developing contracts with success partners and government agencies

Monitor the growth of relationships

Veneers Dental Clinics
Jeddah-Saudi Arabia
Marketing Manager from 01-2016 to 12-2016

Medical clinics working in the field of dentistry and pediatric dentistry

Develop appropriate plans related to all activities related to the promotion of the medical
services of the institution

Monitor all marketing and e-marketing activities with the aim of reducing errors and
correcting deviations

Developing contracts with success partners and government agencies

Monitor the growth of relationships

Andalusia Medical Holding Group
Jeddah-Saudi Arabia
Brand Manager from 12-2012 to 12-2015

An integrated hospital and a holding group that has businesses in Egypt ,KSA&UAE
Analyzing brand positioning and consumer insights, shaping and communicating vision and
mission

Translating brand elements into go-to-market plans and strategies, managing the marketing
team

Measure and report the performance of all marketing campaigns, evaluate ROI and KPIs
andmonitor product distribution and consumer feedback

Experience in defining target audiences and devising effective campaigns

Excellent understanding of the integrated marketing mix



Saudi Contacts Building and Construction ( STBC)
Jeddah-Saudi Arabia
Purchasing Manager from 05-2010 to 12-2012

First class contracting company

Develop, lead and implement purchasing strategies, tracking and reporting on key
functional metrics to reduce expenses and improve effectiveness

Formulating negotiation strategies and closing deals on optimal terms

Partner with stakeholders to ensure clear requirements documents

Anticipate price and market trends to identify balance changes in buyer and supplier power,
and perform cost analysis

Evaluate, manage and mitigate risks, and seek out and partner with vendors and suppliers
Determine the quantity and timing of delivery

Education

College of Science
- Physical Chemistry - Benha University - Egypt

The Egyptian Arabic Republic

Mini Master in Business Administration

A training program to qualify participants on modern concepts and applications in business
administration, to help them reach senior leadership positions in companies

Udemy courses online
Content marketing

e SEO (Search Engine Optimization)
e Brands and personal brands

e Data analysis and decision making
e customer behaviour
haithammahmoudd
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Highlights

In 2012, | was a purchasing manager at Tamas Company, and | was one of the members of the
.work team that delivered my project

= Jeddah Islamic Port on an area of 13,500 square meters

= Al Haram Commercial Center on an area of 12,000 square meters

.In 2013, | was a brand manager in the Andalusia Holding Group for Investment
= Building relationships with government agencies with more than 100 agencies
=  Building relationships with private sector companies under the umbrella of medical
insurance, 1,500 entities
= Organizing and participating in the Andalusian Marathon, in which 500 people
participated
= Achieving a net profit of 200 million riyals in a golden marketing year

In 2016, | was Marketing Director at Venere Medical Clinics, and | achieved and worked

= Raising the income level from 50 thousand riyals per month for the clinic to 120
thousand riyals per month

= Raising the level of income for dental implants from 80 thousand riyals / month to
thousand riyals / month 200

=  Creating a pediatric dentistry department in the clinic and creating a customer
experience

= Reaching more than 3 million targeted customers through advertising

In 2017, | was Director of Marketing at Dima Medical Clinics, and | achieved and worked as a team
= |ncreasing the income level of the branch from 150 thousand riyals to 350 thousand
riyals / per month
= Redesigning the visual identity of Dima clinics and Radwan clinics
= Redesigning the user experience to get a 98% satisfaction rate from 88%
= Introducing doctors and managing marketing pages on social media platforms

In 2019, | was Marketing Director at Al-Maiz Medical Clinics, and | achieved and worked
= Customer management of up to 200,000 former clients
= Establishing a customer service system that analyzes and measures marketing
indicators
= Increasing the level of clinic income from 210 thousand riyals/month to 380
thousand riyals per month
= Re-designing the visual identity of the Green Pharmacies group of the center

In 2020 | was Marketing Manager at Biosy Medical Waste Solutions and | achieved tangible results

= | made a complete survey of the most important medical facilities in Riyadh and
Saudi Arabia

= | priced medical waste solutions services in accordance with the royal decree of the
GCC countries

= | contracted with Sulaiman Al-Habib Hospitals, with a contract worth 17 million riyals
annually

= | contracted with agencies and hospitals at a value of 10 million Saudi riyals

= | established the service identity file for Bayusi and consolidated the concept of
sustainability

In 2020, she was appointed Director of Digital Marketing at Dukhoon Emirates Perfume Company
= |t reached 20 million views within the first month of operation
= The company's sales increased by an estimated 42% through e-commerce
= Build relationships and links with celebrities and influencers 100+ influencers



In 2021, | was Director of Development and Marketing at Aromatic Families

=  Completely developed the marketing process and achieved sales of 400,000 in the

first month of perfumes

month of perfume devices

each fragrance individually

perfume products

new challenge
The total goals achieved are 49 million riyals and 800 thousand
Profitable returns exceed 60% of total revenue

In 2022, | was CEO of Naseel Food Products and Natural Honey Company
= Honey sales were 1 million riyals during 2021 and 2020
= Sales exceeded 100 million riyals after 6 months of work
= | added a new product to the brand and it achieved wide acceptance among
customers
= Built strategic relationships with 1200+ celebrities and influencers

In Arabic ceremonies so far
| contracted with the Sai Charitable Foundation to fulfill our social role
You established the system of the third method of corporate governance

Developed marketing tools and strategies and achieved 2 million sales in the third
She developed the fragrance products, packaging and visual identity process for
Developed perfume and hair perfume packages and the marketing message for

| achieved the marketing goals over the course of 15 months, and each goal was a



